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GERALDINE WHARRY

French born Geraldine Wharry whose mother
is American and father is British, was born, raised and studied 
fashion in Paris.

Geraldine studied at Parsons design school and Duperré in 
France. Working in the fashion  industry  Geraldine has 
worked with brands such as 7 for all Mankind, Ripcurl, and 
Triple 5 Soul and branched into trend forecasting at WGSN,
as senior trend forecaster and designer for Womenswear.

Now a successful, London-based consultant, delivering 
forecasts to many industry professionals and with a 
substantial online following, Geraldine works with clients 
across three continents, helping them shape their future with 
big picture thinking and an understanding of product design. 
As well as designing a limited edition concept collection 
called SERIES.

We tap into where Geraldine derives inspiration from and what 
she is passionate about.
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Q. You have travelled the world as a fashion designer for various brands, so what was your most inspirational trip
Probably Brazil, it' s such great place for research, the vintage records stores and markets, the beach, we photographed graffiti, it actually led to the 
best selling collection for the surf brand I was working for because we had the time to do the creative research. It's important as a designer you get 
time to do the research, I have had many great trips but that one stands out.

Q. you took six months out of your career to go to Tanzania and work with disabled teens to expand your outlook.  Did you take a break to 
get refreshed?
Yes I was working constantly for the past 8 years. Working in America you get two or three weeks off a year, I was also a very hardworking student 
as well so I never had the experience of taking a gap year or go travelling. I felt that I needed a break from my industry, it was becoming counter 
intuitive, I was creating these collections like a design robot, I was losing the sense of why I was doing it.
Luckily I had the luxury to be able to take time off. I just wanted to travel and also a cause close to my heart is disability issues, I had this dream of 
going to Africa so I combined the two together and spent three months volunteering for an organisation there. I didn’t want to go travelling as a 
tourist, I wanted to experience what it was like to live there and do something meaningful. In fact they did more for me than I did for them, it was that 
kind of experience. I didn’t look at a single fashion magazine for months and I came back missing fashion feeling really inspired, it was truly life 
changing and it was after that I joined 7 for Mankind. 

Q: So what would your motto in life be
Well recently it has been  Be the Energy you Want to Attract  which I think is a powerful line.

Q: Where do you get your inspiration from, where do you look?
Magazines obviously on line and off, but to be quite honest I am drawn more and more to articles around society and lifestyle, people who are
doing something different and interesting, I think it is becoming harder to come across inspirational fashion images, you can find them but they are 
not as easily accessible in the mainstream, but there is a lot of very interesting content out there, so I look at art, I look at design, I look at 
sustainability, I read newspapers every day and save interesting articles.

I look at the catwalks, I do a lot of catwalk reports but try and focus on innovation regardless of gender, I look at mens and women’s wear, one of the 
drivers for me can be surface treatments and pattern. I have a textile design background so I am always drawn to that.  
Some of the reports that I have published that have had great feed back recently have been the ones like the girl gang report and that is driven from 
collecting information from all the places I have mentioned.
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Q; I read an article back in 2013 where you said “Trend has its roots somewhere in history”, but how do you see this now with so much 
social media trends coming through, do you think we can keep looking back to history or are we now creating our own history by this 
story telling on social media.
I guess there is an element of urban legend becoming more and more prevalent, people are image hoarders and they do not necessarily look at the 
true origin of the image and they create a whole new meaning to the image, which can be interesting but can also be dangerous because there is a 
lack of empathy for images. There is  a lack of connection which I think is partially why people are really jaded right now as consumers, so I think 
history is important. 
Context is important, in trend forecasting context is important because it is about where it was, where it is now and where it is going, so to find  that 
you do need to understand the context, so that is why I think history is important and interesting. I think as forecasters we have the responsibility to 
honour where things have come from, so I do think history has its role.
History does repeat itself and innovation has always been a driver for commercial success throughout history. If you look at feminism there are a lot 
of topics that are key and it is important to understand these things and where they have come from. 

Q: Who would you say your biggest influencers are at the moment, like ones to watch from your side, who are you looking at?
I think Marques Almeida, Delpozo, there is so much talent out there so it is so difficult to say which to watch out there. In New York I think one to 
watch is Raul Solis new label LRS, he is bursting with talent, I think he is going to be really big.

Q: Regarding genderless fashion, where do you see this trend going and evolving and how commercial is this for the high street
 The online stores do not have a unisex section yet, I don’t think they necessarily need to. Unisex is becoming the norm, personally I think on a 
global level a lot of young girls are wearing shapeless coats, I think it is more of a question on a production level and a retail level how the 
genderless trend would work in stores and no one has quite yet fully embraced that, but look at the Kanye West collection, like it or not people are 
wearing it and it is a blend of very sexy and very unisex clothing. Its not one thing or another and it's reflected on the catwalks from various 
designers now.

Q: What would you say are the main trends or messages that you see coming through for 2017/18 
Protest and Sustainability as always, the 70’s seem to be disappearing, what is interesting right now in terms of silhouette is the silhouette just 
seems to be hanging off the body in the process of something, not quite finished. There seems to be less print and pattern and more about solid 
colour combinations that are really interesting right now. Finish on fabrics is important and print is becoming less important as we have seen on the 
catwalks.
I think what is going to be the shift is how brands communicate themselves, how they connect the choices they make in terms of their calendar, their 
production,where do they want to sit, there is going to be a lot of shifts but I don’t know that aesthetically things are going to drastically change. 
Thakoon and many other brands are changing the way they deliver their collections so we see this shift happening.
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Q: We thought it was interesting that because of the terrorism and the uncertain future there is still this whole trend for protecting 
oneself.  Do you think that is valid going forward for the next year?
Yes, I think there is going to be trend to protect and cocoon and  more and more lux in a way. Marques Almeida is leaning towards more shiny 
fabrics and  If you look at the depression era it was very luxurious to the fashion at the time and I wonder if we are going to go back to that. It seems 
that is a possibility. 
There is also an element of nostalgia with brands like Vestments that are just rehashing the 90’s.

Q: Tell me a bit about what is the feel for your collection SERIES at the moment?
There is an activist element to it I mean there is always a core DNA for me that is akin to military and casual references, but I have been looking at 
street gangs in the Bronx and the late 70’s revival, that whole kind of feminism thing. I really want to be a part of that and more vocal and if there is 
any way I can do that by looking at any key shapes that can communicate that, but the collection is very obviously art driven and there is going to be 
a kind of utility, military under current. We are still working on the surface treatments and I’m also looking at the idea of outlaws, taking inspiration 
from there.

Q: If there was one exhibition you would say to people to people not to miss what would that exhibition be that you can think of.
The one that I really loved was The Marcel Duchamp Prize 2016 and specifically the winner Kader Attia. In his work he specifically did a 
documentary about trauma, it was a 45 min documentary on trauma and showed the way it acts like Phantom limb syndrome It was very interesting 
it's about how the body and we as humans react to trauma, I think it is really valid right now with what is going on, it was very inspiring. 

Geraldine will be giving talks at the London Transport Museum on 17th Feb as part of their late nights on
London, why it is a trend setting leader and what makes London fashion unique .

For more info please visit www.geraldinewharry.com

IN
D

U
ST

RY
 IN

SI
D

ER

http://www.geraldinewharry.com/

